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MlllIENNIl\ls ARE THEMOST
DIVERSE GENERATION INHISTORY
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MILLENNIALS &
GEN Z DRIVE MORE
THAN HALF OF THE
ENTIRE U.5. GDP

* Multicultural Millennials & Gen Z drive over 50% of the U.S. GDP

Source: 2019 Nielsen Report
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GENZWANTSTO lIEl\IIN IIIIT IN THE WORLD
NOTIN THEGLASSROOM.
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GEN Z GONSUMES MORE & MU
GONTENT. NOT JUST POLI
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Kyrie 4 Red Carpet

FOUND EM! You can now
buy the Kyrie 4 Red Carpe
In SNKRS!

GENZ'SPHONESARENEYS THAT ¢
UNLOGN NEW REALITIES.

In Less Tha
Pokemon

, Consumers Have Spent The Equivalent Of 7,000 Years On Snapchat AR (AdWe
he Highest-Grossing & Most-Downloaded App In Its First Month Ever (The Verge
}dan Il “Tinker” Sells Out In 23 Minutes On Snapchat (TechCrunch).
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NOT JUST CUSTOMIZATION.
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IN-STORE SHOPPING EXPERIE
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EEHZWANTS INTERAGTIVE

EXPERIENGES, NOT TRANSAGTIONS.




|8 GENERATION |38

BREAKING MORE NORMS
MORE DIVERSE

oPENDING MORE
THAN EVER BEFORE




GOMPLEXIS Al THE GENTER
OF THIS HISTORIG SHIFT

REPRESENTING THE VOICE OF TODAY’S DIVERSE POPULAR CULTURE




GOMPLEX IS THE BRAND DEHNING
GULTURAL EXPERIENGES

FOR TODAY AND TOMORROW’S GENERATION




WE ENGAGE YOUTH GULTURE AT EVERY TOUGHPOINT.
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1.1B+
n n M P l Ex Bv e
234MM+

Total Network Social Followers

248MM+

Monthly Network Engagements

T1MM+

Monthly Uniques

Entertainment Video Streaming Property (M18-34)

IRL ComplexCon Attendees In 48 Hours

ComplexCon Retail Sales In 48 Hours

=4 THE ~[ell stream f %)
gweBBY HM@H@S awards |

AWARDS

* Source: Complex, Facebook, Snapchat, YouTube, Instagram, Twitter, Apple News, Smart TV Devices, comScore
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COMPLEX HAS BUILT ITS
CREDIBILITY AMONG THESE
PASSION POINTS




GUMPLEX IS THE MOST GREDIBLE
BRAND 10 GEN-Z AND MILLENIALS.

The leading brand
defining
experiences for
youth culture.

FIRst WE FEAST

The James Beard
Award-winning
brand blending
food & pop culture.

EOLE

COLLECTOR

The world’s
leading authority
for the latest In
sneaker culture.

PIGEONS
&PLANES

The industry’s
most trusted
source for music
discovery.

COMPLEXCON

The World’s Fair
for the next gen,
redefining the
future of retail.
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WE GREATE THE HOTTE
SHUOWS ON THE INTERN




WHAT & NEW

GOMPLEXGON GHIGAG(

OUR WORLD’S FAIR OF YOUTH CULTURE IS REDEFINING THE FUTURE OF RETAIL,
AND WE’RE BRINGING IT TO CHICAGO FOR THE FIRST TIME EVER IN JULY 2019.
THE HOTTEST MUSIC ARTISTS, FOOTWEAR AND FASHION BRANDS, SALIVATING
FOOD, VISUAL ART, AND FUTURE ENTREPRENEURS WILL CONTINUE TO COLLIDE
UNDER ONE ROOF - BRINGING THE WORLD OF COMPLEX TO LIFE!






JOINUS IN2013

LONG BEACH

LONG BEACH CONVENTION CENTER

NOV 2-3, 2019
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KEY LEARNINGS
& INSIGHTS
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