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An international men’s fashion magazine from the Middle East 
that gives voice to a progressive generation of free-thinkers 
and creative spirits. H MAGAZINE is the first-of-its-kind 
magazine in both English and Arabic that celebrates and 
showcases a new era in menswear and fashion’s transformative 
ability to permeate culture, art, music, film, architecture and 
beyond. It also acts as an international platform that promotes 
high-caliber talent from the Arab world.

Visually-driven, original, and culturally astute. Each issue is a 
collectable, a snapshot of its time, with inspiring and arresting 
visual storytelling accompanied by intelligent reporting, 
critical analysis, and insightful narratives through the vantage 
points of the most influential designers, artists, luxury brands, 
international tastemakers, and style icons. It’s a chronicle of 
what’s relevant and important at the present moment. 

The magazine is produced biannually every March and 
September by indie-publisher MODE INTERNATIONAL 
based in Muscat, Oman. 

h magazine



Se
qu

ine
d 

kn
itt

ed
 sw

ea
te

r P
or

ts
 1

96
1.

 

K I L L I N G
M E

S O F T L Y
P h o to g ra p hy  MARIANO VIVANCO 

S ty l i n g  TEDDY CZOPP 



H MAGAZINE’s innovative format of English and 
Arabic combined in one issue features two covers 
front and back; English from left to right and 
Arabic from right to left with different imagery 
for each article in each language that connect as a 
visual storyboard. 

Global distribution of 25,000 copies across the 
Middle East in addition to key opinion-forming 
cities around the world including London, 
Paris, Milan, New York and Tokyo available 
at specialty newsstands, bookstores and concept 
stores. 17,500 copies (70%) are distributed in 
the Middle East and 7,500 copies (30%) in other 
international markets. In the Middle East, the 
United Arab Emirates (Dubai and Abu Dhabi) 
represents our largest market with 7,500 copies, 
followed by the Kingdom of Saudi Arabia 
(Jeddah and Riyadh) with 3,000 copies (private 
distribution only), Qatar 2,000 copies, Kuwait 
2,000 copies, Oman 1,250 copies, Bahrain 1,250 
copies and Lebanon 500 copies. 

print

H MAGAZINE has garnered a cult following of 
highly informed, affluent tastemakers and opinion 
leaders predominantly from the creative and 
cultural industries. 76% of our readers are male 
and 24% are female with an average age of 30.

cult



زيت للجسم رودان، قبعة من الكشمير إرمنيجيلدو زينيا.    كريم اليدين 'آيرس' فريدريك مال، عطر 'هارلم بلوم' فيلهلم، عطر للجسم 'فلور دي بورتوفينو' توم فورد.    

شورت مطرز وبنطلون عسكري مع حزام من الصوف الغبرديني سان لوران. 

فستان مقلم من الحرير بربري، بلوزة من الأورجانزا باللون الأسود ماركيز ألمييدا. 

سترة بيضاء ديور أوم، بنطلون أسود من الصوف فالنتينو.



H MAGAZINE  offers a multi-media reader 
experience online on website (h-magazine.com) 
and social media platforms including Facebook, 
Twitter and Instagram with curated stories 
from the print editions along with original 
content in the form of latest news, runway 
reports, behind the scenes, special previews, 
videos and fashion films. 

online 

10.4K
unique visitors
yr/yr

11.5K
visits
yr/yr

31.1K
page views
yr/yr



Model Cyrus Amini at MP Paris
Grooming Eva Copper
Photo Assistants Jorin Koers and Thijs Hilkens

حقيبة سفر غوتشي، نظارات ليندبيرغ. حذاء من جلد الظباء والتمساح لويس فويتون، سروال من القطن أوسيبام، وشاح من الصوف قاسيمي، 
غرايس سيمونز من نكست موديلزجوارب من القطن بانثيريلا، كنزة محبوكة ستيلا ماكارتني، قميص مقلم من القطن دنهل، كريم حلاقة موسغو ريل. 

فستان زهري من الحرير غوتشي. 
لورنزو بيولي من نكست موديلز

 بنطلون تاي داي من القطن آن ديمولميستر. 

A partnership between Gucci 

and the legendary Harlem 

designer Dapper Dan bridges 

past and future, and revives the 

storied culture of a New York 

neighborhood. 

B y  MAX BERLINGER

P h o to g ra p hy  AN LE

A New
Renaissance
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A  T H O U S A N D  M I L E S
P h o to g ra p hy  MARIUS W. HANSEN

S ty l i n g  JOHANNE MILLS

Printed si lk scarf VERSACE .

مجموعة ربيع وصيف 1995، بيتر ليندبيرغ مجموعة خريف وشتاء 19٨4، ألدو فالاي

سحر 
الواقع

إن عمل أنتوني فاكاريلو، المدير 
الإبداعي لدار سان لوران، خير تعبير 

عن حبه لشخص أحد أكثر مصممي 
القرن غزارة بالإنتاج ولتراثه إذ يكرّم 

بأزيائه الساحرة تقليد إيف سان 
لوران وتصاميمه البارعة.

بقلم آدم هورلي
تصوير روري فان ميلينغن

كيف يقوم المرء بالتعبير عن حب عميق يعتريه؟ 

حين قررت دار سان لوران التعاقد مع أنتوني 
فاكاريلو كمدير إبداعي لها في العام 2016م، 

لم يكن ذلك بسبب كون الأخير إستفزازياً أو 
مبدعاً. صحيح أن هاتين الصفتان تجتمعان في 
فاكاريلو, إلّا أن حسه القيادي ورؤيته الشغوفة 
ينبعان من حبه العميق لعملية التصميم ومن 

هوسه بالنظام وبالتراث. 

وبعيد إنضمامه إلى سان لوران، حرص فاكاريلو 
منذ البداية على لقاء بيار بيرجيه. فالأخير قد 
عرف إيف سان لوران الإنسان، أكثر من أي 
شخص آخر. كان الرجلان شريكين في الحب 
ثم في العمل إذ أسسا معاً دار إيف سان 

لوران العام 1961م. وبالنسبة إلى فاكاريلو 
البلجيكي المولد والإيطالي الجذور، كان التعرف 

إلى بيرجيه ونيل رضاه مرادفين لنجاحه كمدير  
إبداعي للدار. 

Over the 
Rainbow 
Leaving a lasting legacy of 

transformation, Christopher 

Bailey’s swan song for 

Burberry delivers a powerful 

message of love, hope 

and tolerance. 

B y  MAX BERLINGER

P h o to g ra p hy  BRETT LLOYD 

It was the end of an era. 

When Christopher Bailey presented the 

Spring-Summer 2018 collection for the British 

mega-brand Burberry, it was his last big gesture 

for the brand that he had worked at for 17 years, 

and that he had transformed from a fusty heritage 

label to a modern newsmaker favored by fashion 

conscious shoppers across the globe. It was big 

news and everyone was watching. 

So it made Bailey’s moment so much more 

meaningful, that the designer chose to share 

a message of inclusivity, hope, and optimism. 

The collection featured archival prints, sporty 

anoraks, the iconic Burberry trench coat and 

funky-cool sweaters, but most impressively, 

Bailey put the focus on the brand’s beige-and-

black check pattern, here in outerwear and 

shirting, but threaded through with rainbow hues, 

a nod to LGBTQ issues, a cause dear to his heart. 

The collection was named, aptly, Time, and dealt 

not only with inclusivity, but with the passage 

of time, how the past, present, and future are 

all always present. There was a sense of wistful 

beauty in its looking-back history with revived 

logos from the 1980s, and 90s sportswear styles 

but also a sense of renewed joy with the colors 

of the rainbow boldly made into an in-your-face 

sweater and respondent floor-length coat or more 

subtly threaded into a throwback logo sweatshirt.

“Working at Burberry has been one of 

the great privileges of my life, and I hope 

that the next person we bring in feels as 

inspired and ambitious about this brand 

as I have.” 

شورت مطرز وبنطلون عسكري مع حزام من الصوف الغبرديني سان لوران. 

Photographer and filmmaker 

Yumna Al-Arashi’s work intimately 

captures where past and present, 

work and personal, and public 

and private life intersect. 

B y  MAX BERLINGER

P h o to g ra p hy  YUMNA AL-ARASHI

The Space 
Between

Yumna Al-Arashi



Inside Front Cover DPS US$ 30,000 
Center Fold US$ 28,500 
DPS1  US$ 26,000  
DPS2  US$ 24,000  
DPS3 US$ 22,000  
DPS4 US$ 20,000  
DPS5 US$ 18,000 
DPS US$ 16,500 
Opposite Contents  US$ 11,500
Opposite Flannel   US$ 11,500
Single Page US$ 9,500 

DPS and SPS positions available in both 
English and Arabic sides of the magazine. 

Advertorials, bespoke inserts, special operations, 
creative collaborations and strategic brand 
partnerships available on request. 
  

SPS
Trim: Width: 230mm Height: 310mm 
Bleed: Width: 238mm Height: 318mm

DPS
Trim: Width: 460mm Height: 310mm 
Bleed: Width: 468 mm Height: 318mm

PRINTING MATERIAL
PDF High Resolution 300 DPI
Color: CMYK 

advertising rates

technical specifications 

EDITORIAL INQUIRIES
Hassan Al-Saleh
Founder & Editor-in-Chief 
hassan.alsaleh@h-magazine.com

ADVERTISING & DISTRIBUTION
Mira Khalil
Commercial & Operations Manager
mira.khalil@h-magazine.com 

EUROPEAN REPRESENTATIVE
Fabio Montobbio
Rock Media
fabio@rockmedia.it 

GENERAL INQUIRIES
contact@h-magazine.com 

contact details 


